DAFTAR ISI

HALAMAN SAMPUL ... e e e e

HALAMAN JUDUL ...ttt i
HALAMAN PERSETUJUAN SIDANG .......iiiiiiiiiiiiiiie e i
HALAMAN PENGESAHAN SIDANG ......oiiiiiii i e e il
HALAMAN PERNYATAAN ORISINALITAS MATERI ......cooooviiinnnn . iv
KATA PENGANTAR DAN UCAPAN TERIMA KASIH ...l %
AB ST RAK . e Vil
DAFTAR ISl et e e e e e e e s viii
DAFTAR TABEL ..ot e e e e e e XiX
DAFTAR GAMBAR ..ot e e e e e XX
BAB | PENDAHULUAN
1.1 Latar Belakang ... 1
1.2 Penegasan Makna Judul .........cccccoiiiiiiiiiiiiiieen 4
1.3 Batasan Masalah ... 6
1.4 Rumusan Masalah ........cccccueiiiiiiiiiiiieee e 6
1.5 ASUMSI DASA .couviiiiiiiiiie ettt 6
1.6 TUJUAN oot a e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e 7
L7 MaNfaat ..o 7
1.7.1 Manfaat Bagi INSttUSI ..........coeeiiiiiiiin i, 8
1.7.2 Manfaat Bagi Perusahaan ........................co.eeee.. 8
1.7.3 Manfaat Bagi Masyarakat ................c.ccooiiinenn 9

viii



1.8. Metode PeranCangan ........cccooeeeeeeeeiiiiiiiiiiiiieiieiieeeevveeeeenv s 9

1.8.1. Metode Pengumpulan Data ............ccccceeeeeeiiiiiiiiiiiiiiiiieeeeeeeeen 10
1.8.1.1. Data Lapangan ..........ccooevviiimiiiiiiimiiiiiiiiiii s 10

(1) Data ObSErvasi ..........ccccevvveeeeeeeiiieee e 10

(2) Data WawanCara ..............eeeeeiiiiieiieiiieeeeeeeeeeenneen 11

1.8.1.2. Data Kajian Literatur .........ccccoeeeeeeeeeeeieeeeeeeiieieeeeeeeeiiinns 11

(1) Media Cetak .......ccooeviiiiiiiiiiiiiieeeeeeee e 11

(2) Media EleKtronik ............ccoociiiiiiiiiiiiiieiie 12

(3) DOKUMENLASI ..vvvvviiiiiiieiei e 13

1.8.1.3. Data Karya Komunikasi Visual Acuan ...........cccccceeenn.. 13

(1) Alasan Pemilihan .............cccooviiececcecee, 13

(2) Keistimewaan / Keunikan / Khusus ..............cc.c..... 14

1.8.2. Metode Analisa Data ..........cc.euveieiiiiiiiieieiieeeeee e 14
1.8.2.1. Metode Analisa Kualitatif ................cccociiiiiiiinnns 15

1.8.2.2. ANaliSa SWOT ...oouiiiiiiiiiiiieeeeee e 15

1.8.2.3. SINESIS ..eeiiiiiiiiiiiee et 16

1.9. Kerangka Pemikiran Perancangan .............ccccovvvvvvvvivvvnvnnnnnnnnnnnnnnnn 17
1.10. Tempat dan Tahun Produksi ............ooociiiiiiiiiiieieieee i 18
1.11. Sistemaatika PenuliSan ............ccccoeiiiiiiiiiiiiiiiiiee e 18

BAB IITINJAUAN PUSTAKA DAN DATA

2.1, TINJAUAN PUSTAKA .....vvveiiiiiiiiieei et 21
2. 0.1 KOMUNIKASI - 21
2.1.2. KOMUNIKAST MASSA ...vnieeeiiee et ettt e e e e e 23



2.0.3. PEMASAIAN ..t 24

2. 1.4, PeriKIAnaAN .........cooiiiiiiiiiiiiii e 26
2.1.5. PIOMOSI ..ceiiiiiieii ittt 27
2.1.6. MEAIA ...eeee i s 29
2.0.7. VISUAD .. 30
2.1.8.Company Profile ... 32
2.1.9. Perusahnaan ..........ccoiiriii i e 33
2.1.10 COPY WITING .oeeeeeeeiieiiiiiiiiiiee et e e e e 33
2.1.10.1. HEANING ....oeiiiiiiiiie e 35
2.1.10.2. Sub Headline .........ccccuiiiiiiiiiiiiieeee e 36
2.1.10.3. BOAY COPY .eeveinvieieiiiieeiiiee e 37
2.1.11. PrinSip DESAIN ....cooiiiiiiiiiieieeeeee e 38
2.1.00.00 TrAMA oot 38
2.1.11.2. Kesederhanaan ...........ccccoeeeeiiiimiiiiiiiieeeee e 40
2.1.11.3. Keseimbangan ...........ccccuuuiiiiiiiiiiiiiiiiiiiieeeeeea 41
2.1.11.4. Pusat Perhatian ............ccccceriiiimiieiiiiiiiiee e 42
2.1.11.5. KESAUAN ....ccevviiiiiiiieiee e 43
2.1.12. Gaya DeSain .......ccuuiiiiie e 45
2.1.13. UNSUI DESAIN ...ttt et 53
2.1.13.1. GAIS weteieiiiiiieeeee ettt 53
2.1.13.2. BidANng ..ccocvveeiiiieieiiee s 54
2.1.13.3. BENTUK ..o 55
2.1.13.4. WAIMA ...ccooiiiiiiiiiiieieeee e 56
2.1.13.5. RUBNG oiiiiiiiiiiiiiiiiiiie e 60



2.1.13.6. Gelap Terang .....ccccceeeeeeereiieeeeeeeeeeeeeeeeeeeeeeeeeiiiines 61

2.1.13.7. TEKSTUI ..eveiiiiiiiiieee e 62
2.1.13.8. KOMPOSISI ..eeiiiiiiiiiiiiiiiiiiieeieee e 64
2.1.13.9. Tipografi .......evvuuieiiiiiiiii e 65
2.1.13.10. LAYOUL ..eeiiiiiiiiiiiie et 67
2.1.13.11. Gambar / HUSLrasi ........ccccuvvmeemmiiieieeeeiiniiiiens 69

2.2. Identifikasi Data Perusahaan ............ccccoooiiiiiiiiiiiiiiies 72
2.2.1. Data Perusahaan ..........c.coooiiiiiiiiiiiiieee e 72
2.2.1.1. Nama Perusahaan ...........ccccceevriuiieneeniniineeeee 72
2.2.1.2. Filosofi Perusahaan ..........ccccccoiiiiiiiiiiiniiiiiennnnn. 72
2.2.1.3. Visi dan MiSi .......oeviiiiiiiiiiieieceeeec e 74
2.2.1.4. Pemilik Saham .........cccooiiiiiiii 75
2.2.1.5. Departemen Perusahaan .............cccccvvveeeeeiennnnnns 76
2.2.1.6. Reputasi Perusahaan ............ccccccceeeeiiinininiinnnne. 76
2.2.1.7. Produk Perusahaan ...........ccccccoviiiiiiiiinnnennnnnnnn. 78
2.2.1.8. Lokasi Perusahaan ...........c.cccvvviiiiiiininiccininn. 79

2.2.2. Data Produk ... 80
2.2.2.1. Merek Produk (Brand Name) ...........ccccceeviiuunnnnne. 81
2.2.2.2.3eNiS Produk ............ccceviiiiiiiiiiiiiiiiiiiiiiceeeeeeeenn 81
2.2.2.3. Bentuk Produk ..........cccuuiiiiiiiiii 81
2.2.2.4. Spesifikasi Masing-masing Produk ..................... 82
2.2.2.5. Keunggulan Masing-masing Produk .................... 87
2.2.2.6. Harga Masing-masing Produk ..............ccccccuuuenee. 87
2.2.2.7. Segmentasi Pasar.........cccccceeeeeeeieiiiiei 89

Xi



2.2.2.8. Positioning Produk ..........cccccoeeiiiiiiiiie, 89

2.2.2.9. Target AUTIENCE .......cccciiiiiiiiieiieeee e 89
2.2.2.10. FOto Produk .........ooooiiiiiiiiiiiiiceeeeeee e 89
2.2.3. Data Pemasaran .........cccccceviiiiiiiiiiiieeeeeeeeeeeeeeeeee 93
2.2.3.1. Wilayah Pemasaran ............ccccccevveieiiiiiiiiieieeeeenn, 93
2.2.3.2. Peluang Pemasaran ........ccccceeeeeeeeeiiiiieieeeieieiiiens 93
2.2.3.3. Strategi Pemasaran ............cccccciviiiiiiiiiieeeeeeees 94
2.2.4. Data Sarana Visual yang Ada ..........ccccceeieiienieniiiis 94
2.2.4.1. Sarana Komunikasi Visual Eksternal .................... 94
2.2.4.2. Sarana Komunikasi Visual Internal ....................... 94
2.3. ldentifikasi Data KOMPELItor ........ccccoeeeiiieiieeeeeeeeeeeeeeeeeeeeeeeeeeaa 95
2.3.1. Data Perusah@aan ...........ccoooiiiiiiiiiiiieieee e 95
2.3.1.1. Nama Perusahaan ............ccccovvivieeieeenniiinin 95
2.3.1.2. Filosofi Perusahaan ...........cccccooiiiiiiiiiiiennnnnnn. 95
2.3.1.3. Visi dan MiSi .....cccouuviiiiiiiiiiiiieeeee e 96
2.3.1.4. Pemilik Saham ..........cccooiiiiiiii e 96
2.3.1.5. Departemen Perusahaan ...........ccccceeeeeiiinneeenenennn. 97
2.3.1.6. Reputasi Perusahaan ...........cccccccceeeeiinniiniiiinnnne. 97
2.3.1.7. Produk Perusahaan ...........cccccouiiiiiiiiinieinnnnnnnn. 98
2.3.1.8. Lokasi Perusahaan ...........cccccceiiiiiiiiiiiiiiiiiennenn. 99
2.3.2. Data Produk .........cooociiiiiiiiiiicccee e 99
2.3.2.1. Merek Produk (Brand Name) .........cccccevvvvvvvnnnnnnnns 100
2.3.2.2..3eNiS Produk ...........cceviiiiiiiiiiiiiiiiieiieceee e 100
2.3.2.3. Bentuk Produk ... 101

xii



2.4,

2.5.

2.6.

2.3.2.4. Spesifikasi Masing-masing Produk ..................... 101

2.3.2.5. Keunggulan Masing-masing Produk .................... 102
2.3.2.6. Harga Masing-masing Produk ..............cccccceeeeennnns 103
2.3.2.7. Segmentasi Pasar.........ccccceeeviiiiiiieeeeiieieieieeee, 103
2.3.2.7. Positioning Produk ...........ccccceviiiiiiiiiiiii 104
2.3.2.8. Target AUAIENCE ......ccoiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeie 104
2.3.2.9. FOto Produk .........ooooiiiiiiiiiiieeeee e 105
2.3.3. Data PEmasaran ...........cccceeeeoiiiiiieeeeeeeeeeeeeeeeee e 106
2.3.3.1. Wilayah Pemasaran ...........cccccceevvvvvriiiiiiieeeeeeennn. 106
2.3.3.2. Peluang Pemasaran ..........ccccccceeeeeeeeniniiiiiiiiiinen 106
2.3.3.3. Strategi Pemasaran .................c.ooeevvvvvvvrnvnnennnnnnnnns 107
2.3.4. Data Sarana Visual yang Ada ...........ccceeeeviiiiiiinnneneeeeeeeeenn, 107
2.3.4.1. Sarana Komunikasi Visual Eksternal .................. 107
2.3.4.2. Sarana Komunikasi Visual Internal ..................... 108
Data Pendukung ..........coeiiiiiiiiiiiiiiiieeeeee e 108
2.4.1. Tabulasi Data SUIVEY ..........cooiiiiiiii e, 108
2.4.2. Tabulasi Data Wawancara ..............ccovveeiieiiiiinine e oo 109
2.4.3. Tabulasi Data Karya ACUAN .............ceeeiiieieeenniiiiiiiiieeen 109
ANALISA DALA ....evveeeiiiiiieeee e 110
2.5.1. ANAlISA SWOT ..ooiiiiiiieiiiiiieee e 110
2.5.2. USP e 112
2.5.3. POSITIONING .evtveiiiiiiiiiiiiiiinsss e s e e e e e e e e e e e e e eeeeeenenenne 112
2.5.4. Segmentasi Pasar .........cccooieiiiiiiiiiiiiiie e 113
ASUMSE DASAI .. 113

xiii



2. SINEESIS it 114

BAB Il KONSEP PENCIPTAAN

3.1, KONSEP PEMASAIAN ....vvviiieiiiiiieieii et ee e et e et e e e e enenas 115
3.1.1. Tujuan Pemasaran .............cooeeveveerivunminiiiiiiiieseaeeeeeeeeeaeeeens 115
3.1.2. Strategi PEmasaran ...........ccccovoeiiiiiiiiiiiiiiiee e 116
3.1.3. TUJUAN PrOMOSI c.coeeiiiiiiiiiiiee et 116
3.1.4. Strategi PromoOSIi .........cceiiiiiiiiiiie e 116
3.1.5. Tujuan PeriKlanan ..............cccccoiiiiiiiiee e 117
3.1.6. Strategi Periklanan ............ccccccoiiiiiiiiiiiiiiiie s 118
3.1.7. Biaya Periklanan ..........ccccooiiiiiiiiiiie e 118

3.2. KONSEP MEAIA ...vvviieiiiiiiiiiee et 120
3.2.1. TujuaN MEdia .......coovviiieiiiiiiiiei et 120
3.2.2. Strategi Media .........cooviviiiiiiiiiii e 121
3.2.3. Paduan Media ..........cccuuuiiiiiiiiiiiee e 121

3.2.3.1.Media Above The LiNe .......ccccevvvieiiieiiiiiiiiiiiieeeeeeen 121
3.2.3.2. Media Below The LiNe ..........cccceveiiiiiiiiiiiiiiieeeeen. 122
3.2.3.3. Visual MerchandisSing .........ccccceeeeeiiiiiiiieeeieeeeeeeeeeee, 122
3.2.4. Program MEIA ..........uuuuurummmiiiieiineeeee e 122
3.2.4.1. Exhibition Display .......c.ocoiiiiiiii e, 123
3.2.4.2. RACK DiSPIAY ...ccvvveeieiiiiiiiiiiiiiie e 124
3.2.4.3. SPANAUK ...coviiiiiiiiiiii e 125
3.2.4.4. Umbul-umbul .......ccoiiiiiiii 126
3.2.4.5. Billboard .........oouiiie i 127
3.2.4.6. X-BaANNET ....ccoiiiiiiiiiiiiii e 128

Xiv



B 2.4, 7. POS Y e 129

3.2.4.8. Hanging Mobile ... 130
3.2.4.9. Le@aflet ..ooviiiiiiiiii 131
3.2.4.70. IKIAN KOTan .......ccuvviieiiiiiiee et 132
3.2.4.11. Iklan Majalah .............ouvveviviiiiiiiiiiiiieeeecee e 133
3.2.4.12. Iklan Audio Visual (60 detik) ...........ccooeviiviiiiiiiinnnns 134
3.2.4.13. FOIdEI/MaPp ....uooeieie e 135
3.2.4.14. Amplop dan Kop Surat .........ccooeviii i, 136
3.2.4.15. Buku Catatan kecil .............ccooiiiiiiii i, 137
3.2.4.16. Kartu Nama .........ccoooiiiiiiiiiiiie e e 137
3.2.4.17. Kartu Karyawan .......c.coevviiin e i i cenien e 138
3.2.4.18. Kemeja Karyawan ..........cccooveeiniiiiiiiininene s 139
3.2.4.19. T-Shirt Karyawan ............ccccoeviiiiiiiiiiineinenn. 140
3.2.4.20. Shopping Bag .....cceoiieiii i 141

3.2.4.21. Special Packaging Design ...........ccccoviiiiniiennn. 142

3.2.4.22. Kalender .........ooiuiiiiiie i 142
3.2.4.23. Gantungan KUNCI .......ccooeviiiniiiiiieine e e e 143

32424,  PENA . 143
B.24.25. MUQ «..ooeeee e 144
3.2.4.26. PIN oo 145
3.2.4.27. SHKEI .. 145
3.2.4.28. Desain Mobil Oprasional .............cccocvvviinnnen. 146

3.2.4.29. Desain TIKeL .......coiviieiie i 147
3.2.4.30. Desain SigNage ..........ccceevvviiieiininineannnennn... 148

XV



3.25.BiayaMedia .......cooiiiiiiiii e, 148

3.3. Konsep Kreatif ..o e e 155
3.3. 1. Tujuan Kreatif ......co.vieiiiii e 155
3.3.2. Strategi Kreatif ..........coooiiiii 156

3.3.2.1. Target AUdIENCE .....ooviiiiiiiiie e, 156

3.3.2.2. ISIPESAN ... 157
3.3.2.3. Estetis FilosSofiS ........coooviiiiiii e 157
3.3.2.4. Pemakaian Gaya Desain .............ccoviiiiiieiiniinnnns 158
3.3.2.5. Bentuk Pesan ..........ccoouii i 158
3.3.2.5.1. Pesan Verbal/ Copy Writing ................ 159

(D) Headline ..........cooooiiiiiii 159

(2) Sub Headline ..........cooovviiiiiiinnanns 160

(3) BOody COPY «.vvveieiieiie e 160
3.3.2.5.2. Pesan Non Verbal/Visual/Art Directing ..161

(1) Prinsip Desain ..........c.cocvevviiiennne. 161

(@) Irama ....cccoeeeeeeeei, 162

(b) Kesederhanaan ..........cccceeeeeeeeennnn. 163

(c) Keseimbangan ...........cccccvvveeeeeeennn. 164

(d) Pusat Perhatian................ccccuvunneee. 165

(e) Kesatuan ........ccccceeeeviniiiiiiiiiiiinnnn, 166

(2) Unsur Desain ...........cccceevveevvevvennnnnnnnnns 167

() Gars ..o 167

(D) Bidang .......cevveeeeeiiiieaiiiieiiie 168

(€) Bentuk ... 168

XVi



BAB IV PEMBAHASAN

4.1. Tinjauan Komunikasi...........coooiiiiiiiiiiiiiiieeeeeee
4.1.1. Komunikator ..........ccooiiiviiiiiiii e
4.1.2. PESAN ...ttt e e
4.1.3. Medi@... o oeeii i
4.1.4. Komunikan ...,
415 Efek oo
4.1.6.Umpan Balik ...

4.2, Kajian DESAIN......cui ittt e e s
4.2.1. Tahap Persiapan .............coccoveiiiie e,
4.2.2. Tahap Produksi .........ccoooviiiiiiiiiiiiiiiiean

4.2.2.1. FA/Bersifat Master...........c.coovviiiiiiii e

4222 TahapCetak ........ccovviiiiiiiiiiiinns

XVii



BAB IV PENUTUP

5.1. Kesimpulan .....

52.Saran .............

DAFTAR PUSTAKA

XViii



